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MARKETING AUTOMATION
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WHICH DIGITAL MARKETING ELEMENTS, IN YOUR OPINION,
ARE SUITABLE FOR AUTOMATION?

sociaL Mepla posT scHeDuLING |G s3%
emaiL MARKETING ([T 759
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Round Mailing name Target Group
1st Launch day 171010 SRM Oct Oct_Sale_1st_round Full database
2017/10/10 EN/TC/SC A/B_version
Before :
2nd Friday 171013 SRM Oct Oct_Sale_2nd_round . g /__,_,_ Jhe s
2017/10/13 EN/TC/SC A/B_version not opened users in first blast ]: Bi) 3 4” l_'fj- = %Eﬁﬁjzu
kvard=z>] ‘ =] I o
3rd Monday 171016 SRM Oct Oct_Sale_last_5_days opened first blast but non-booked I:IB% }j > * I:FI fE
2017/10/16 EN/TC/SC A/B_version users
4th Last 3 days 171018 SRM Oct Oct_Sale_last_3_days |Full database exclude booked users
2017/10/18 EN/TC/SC A/B_version & opened users in two blasts
1710205RM Oct Oct_Sale_last_day
Last day 2017/10/20 EN/TC/SC A/B_version Full database exclude booked users

booked
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